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Abstract

In emerging nations like Ghana, unemployment has grown to be a serious
worry for graduates. According to this perspective, the majority of graduates are
recommended to start their own businesses rather than wait for positions from
the government. This paper aims to examine the entrepreneurial intentions
among University students, using variables such as Motivation, Family
Background, Entrepreneurship Education and External Factors. This is a cross-
sectional study where the results were based on the outcomes of a survey among
the University of Cape Coast, school of Business students (n=130). Inferential
statistical procedures such as the Pearson Product-Moment correlation test,
Multiple Regression and Stepwise Regression Analysis were used to assess the
study's specific aims and tested the four main hypotheses. The results indicated
that all variables but Family Background positively influence students’
entrepreneurial intentions and that Motivation is statistically significant in
analyzing the factors that significantly affect the students’ entrepreneurial
intentions. Hence, more emphasis should be based on motivating the students
both within and outside to enable them develop entrepreneurial mindsets. The
study suggests that policymakers should focus on encouraging student
entrepreneurship as it will be a proper management to deal with the severe
unemployment issue in emerging countries, especially Ghana.
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Introduction

Unemployment has become a major concern for graduates in developing countries like
Ghana. It is of this view that most graduates are being advised to venture into
entrepreneurship rather than waiting or calling on the government to provide jobs.
"Government payroll is full-making it unsustainable to keep adding to employment
figures in the public sector,” Ghana's finance minister Ken Ofori Atta told the University
of Professional Studies - Accra (UPSA) class of 2021, explaining the need for them to
create their own jobs..

In recent years, entrepreneurship has emerged as an important area of study in
academic circles (Boahemaah et al., 2020). Entrepreneurship is crucial for economic
growth, job creation, and finding solutions to social issues like the overabundance of
university graduates (Ambad and Damit, 2016). As a result, scholars have given a lot of
attention to studying entrepreneurial intentions among university students, who are an
important source of entrepreneurship (Haque et al., 2017).

Entrepreneurial intention, according to Bird (1998), is the attitude that directs, guides,
coordinates, and controls the fundamental principles of new business development,
implementation, and evaluation. Students that have an entrepreneurial perspective are
more likely to see chances to start, expand, and manage new businesses (Kuratko &
Morris, 2018; Liguori et al., 2018). Additionally, it equips students with the skills
necessary to avoid unfavorable socioeconomic circumstances and make a positive
contribution to community growth, self-employment, job creation, and wealth
accumulation (Santos et al., 2019; Schindehutte & Morris, 2016)

Youth unemployment is very high in Ghana and quite mentioned among graduates
(Amofah et al., 2020). According to Baah-Boateng (2015) and Zakaria et al. (2014), the
percentage of graduates who were unemployed in Ghana increased from 14.7% in 1987
to 40% in 2011. The youth's lack of skills and entrepreneurial awareness is the main cause
of the unemployment situation (Amofah et.al, 2020). The strong reliance on the
government for employment into the public sector is another factor contributing to the
high graduate unemployment rates (Amofah et al., 2020). "Today's realities imply that
there is no government of any country that can completely supply jobs to absorb all
graduates from her higher institutions,” according to Johnmark et al. (2016, p. 2). This
indicates that in order to realize their educational goals, graduates must alter their
perspective from one of “search for a job syndrome" to one of "creating a job mentality.”.
According to data from the University of Ghana's Institute of Statistics, Social and
Economic Research (ISSER), "only 10% of graduates find jobs after their first year of
completing school,” and "it may take up to 10 years for a large number of graduates to
secure employment due to varied challenges that range from lack of employable skills to
many other factors." At the 2017 MasterCard Foundation Annual Learning Summit in
Accra, Ghana, educational expert Mr. Kofi Asare revealed these astonishing data.

In the previous years, numerous studies on the entrepreneurial intentions among
Ghanaian students have been carried out. For instance, Amofah et al. (2020) used the
theory of planned behavior to study the entrepreneurial intention of 159 MBA students
from two private colleges in Ghana. According to Lebbaeus Asamani et al. (2013),
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students in Ghana have a high level of entrepreneurial interest. However, it was
discovered that students' academic programs, gender, and age had no obvious influence
on their entrepreneurial inclination. Additionally, a study on entrepreneurial intention by
Adu et al. (2020), concluded there are other elements besides self-efficacy that moderate
the association between entrepreneurial education and entrepreneurship, such as
behavioral control, risk-taking prowess, and proactiveness. And many other researchers
(Boahemaah et al., 2020; Richmell et al., 2017; Nunfam et al., 2021).

However, the majority of these empirical studies and other studies on entrepreneurial
intentions in the Ghanaian context measured the entrepreneurial intentions among
Ghanaian students by focusing on personal traits, demographic factors, self-efficacy (i.e.,
how confident they are in their own entrepreneurial abilities to complete tasks), attitudes,
and finally, entrepreneurship education. In the Ghanaian situation, very few literatures
focused on determinants including motivation, external factors, and family background.
In addition, unlike other studies being conducted in developed nations (Georgescu &
Herman, 2020; Purwana et al., 2018; Ishfag Ahmed et al., 2012; Zovko et al., 2020) where
these components were measured, these literatures did not take into account the function
of family background, motivation, and external factors in determining the entrepreneurial
goals among Ghanaian university students.

Our study therefore focused on accessing the entrepreneurial intentions among
University students, using the University of Cape Coast School of Business students as a
case study. We focused on using determinants such as Motivation, (being internal or
external factors), Education (whether educating students on entrepreneurship can
influence their intentions), Family background (being the role of family in influencing
their entrepreneurial intention) and External Factors (other factors apart from education,
family background and motivation.)

The study concluded that all the factors but Family Background positively influence
students’ entrepreneurial intentions and that Motivation is statistically significant in
analyzing the factors that significantly affect the students’ entrepreneurial intentions.
Hence, more emphasis should be based on motivating the students both within and outside
to enable them develop entrepreneurial attitudes.

The remaining sections are organized as follows.

The review of related literature research is found in Section 2, Section 3 contains the
methodology of the study. In Section 4, the study’s findings are provided. The study
concludes with policy implications and recommendation, and a final section to discuss
limitations and future research in Section 5.

Objectives
1. To access the relationship between Motivation and Entrepreneurial Intention

2. To access the relationship between Entrepreneurship Education and Entrepreneurial
Intentions

3. To access the relationship between External factors and Entrepreneurial Intentions

©2022 The Author(s)
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4. To access the relationship between Family background and  Entrepreneurial
Intentions

Review of Literature

One of the most serious issues in the majority of emerging nations, including Ghana,
has been unemployment. Should graduates, however, still rely on government for
employment? This study attempts to identify the entrepreneurial intentions among
students at the University of Cape Coast School of Business based on a number of
variables, including entrepreneurship education, motivation, family background, and
external factors. Entrepreneurship according to Diandra and Azmy, (2020), several
definition of entrepreneurship is based on sources and types of entrepreneurship such as
skills, innovations and managements. Many literatures (e.g.,Boahemaah et al., 2020;
Richmell et al.,2017; Nunfam et al.,2021; Amofah et al.,2020; Buli & Yesuf, 2015;
Carayannis et al.,2003; Esfandiar et al., 2019; Hueso et al., 2020; Jena,2020; Krueger et
al.,, 2000;Lukman et al.,2021; Nowinski & Haddoub, 2019; Salami, 2017) on
entrepreneurial intentions been conducted in developed countries and developing
countries. But few of these literatures examined the entrepreneurial intentions among
University students in Ghana using constructs such as Motivation, External Factors,
Family Background and Entrepreneurship Education.

Entrepreneurial Intention

The ambition to establish a business is what is meant by having an entrepreneurial
intention (Riaheen Farzana, 2018). According to Krueger, Reilly, and Krueger et al.,
(2000), people interested in the emergence of new ventures are related to entrepreneurial
purpose. Entrepreneurs have a mode of thinking that prioritizes opportunities above risks.
In the modern world, the rise of entrepreneurship is a crucial issue. Small and medium-
sized businesses are receiving increased attention from entrepreneurs. In terms of
society's expansion, prosperity, and advancement, new firms are essential (Riaheen
Farzana, 2018). Education in entrepreneurship, motivation, family background, and other
external factors are potential influences on entrepreneurial ambition. The association
between the variables and entrepreneurial intention is shown in Figure 1.

Entrepreneurship education and Entrepreneurial Intention.

According to Henry et al., (2005), entrepreneurship education aims at assisting
students to develop positive attitudes and innovative skills for reliance rather than relying
on the Government for employment. There have been Several literatures (e.g. Boahemaah
et al.,2020; Ndofirepi 2020; Nunfam et al.,2021, Adu et al. 2020; Block, Hoogerheide,
& Thurik, 2011; Souitaris et al., 2007; Walter & Dohse, 2012; Oosterbeek et al., 2010;
von Graevenitz, Harhoff, & Weber, 2010; Witold et al.,2019 ) on entrepreneurial intention
and entrepreneurship education . Some of the aforementioned studies indicated that
entrepreneurship education had a beneficial influence on entrepreneurial intention, while
others found that it had a negative influence. Other literatures (e.g. Barringer et al.,(2005),
Fayolle et al.,(2006), Mueller (2011) or Packham et al.,(2010) have also spoken about the
positive contribution that entrepreneurship education can have on its participants in terms
of skills, knowhow and better entrepreneurial attitude.
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Boahemaah et al., (2020) concluded that entrepreneurship education have a direct
positive influence on entrepreneurial intentions. Ndofirepi 2020 also concluded that
entrepreneurship education has a positive and statically significant relationship on
entrepreneurial intention among 308 vocational students in Zimbabwe, and many more
literatures. In Ghanaian context, very few literatures using this variable have been
discussed. This study seeks to examine the relationship between entrepreneurship
education and entrepreneurial intention using the University of Cape Coast, School of
Business as a case study

H,: Entrepreneurship education has a direct influence on entrepreneurial
Intention.

Family Background and Entrepreneurial Intention

While most researchers in Ghana has conducted several research on entrepreneurial
intention, very few or none of these literatures in Ghanaian context has examines the role
of family background in accessing the entrepreneurial intentions of Ghanaian University
students.

Using Literatures in developed countries: Basu and Virick (2008) concluded that self-
employed father will have more positive attitudes towards entrepreneurship. According
to Georgescu & Herman's (2020) research, students from entrepreneurial families were
more likely to express an entrepreneurial intent than students from non-entrepreneurial
families. Thus, students whose parents have their own business or are into
entrepreneurship have a higher percentage of becoming entrepreneurs or to follow their
parents footsteps, meaning there is a positive relationship between Family background
and Entrepreneurial Intention. (Eesley & Wang, 2016; Fairlie et al.,2007;Ozaralli et
al.,2016;Siegaer et al.,2019; Laspita et al.,2012) highlighted that the children from
families with entrepreneurial backgrounds are more likely to venture into
entrepreneurship or to join the family business. Sorensen et al., (2007) found that children
with self-employed parents are more likely to become self-employed, but there is a little
evidence from Ghanaian Data to show that students are more likely to become
entrepreneurs because of the above reasons. It is of this view that this recent study seeks
to examine the influence of family background on entrepreneurial intention among
University of Cape Coast, School of Business students.

H,: Family Background has a direct influence on entrepreneurial Intention
Motivation and Entrepreneurial Intention.

Scholars have recognized the influence of Motivation on the entrepreneurial intentions
of University students. Purwana et al., (2018), investigated the effect of motivation on
entrepreneurial intention of Muslim Vocational School students, using three models.
Purwana et al., (2018), concluded testing three models that there is a positive relationship
between Motivation and Entrepreneurial Intention. A study conducted by Barba-Sanchez
and Sahuquillo (2017) indicated that the need for independence is the key factor that
motivate the entrepreneurial intention among 423 engineering students to venture into
entrepreneurship or to start their own business. Moving outside from students, Lee et al.,
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(2011) conducted a study to access the entrepreneurial intentions among 4192 IT
professionals in Singapore and suggested that, work environment with an unfavorable
innovation climate or lack of technical excellence incentive, reduces their motivation to
venture into entrepreneurship. And many other literatures (e.g. Saptarshi et al.,2016;
Charles & Ghernan.,2013; Jesurajan et al.,2011; Laure Humbert et al.,2010; Stephan et
al.,2015) also examined the influence of motivation on entrepreneurial intention, but there
is little evidence from Ghanaian data to show the entrepreneurial intentions among
Ghanaian University students using Motivation as a factor. It is of this view that this
recent study seeks to examine the influence of motivation on entrepreneurial intention
among University of Cape Coast, School of Business students.

H3: Motivation has a direct influence on entrepreneurial Intention
External Factors and Entrepreneurial Intention

Scholars have recognized the influence of External factors on the entrepreneurial
intentions among University students. Ishfag Ahmed et al (2012) concluded from his
findings that Pakistan students are not negatively influenced by external factors such as
Terrorism, Political Instability and Family support, rather students are willing to start their
businesses even in such hostile situation. Other literatures (Maharana et al., 2022;
Parvaneh et al., 2011; Yosuf et al., 2007) also conducted a study on whether external
factors influenced entrepreneurial intentions. But there have been very few literatures in
the Ghanaian context, and this study seeks to examine the relationship between
entrepreneurship education and entrepreneurial intention using the University of Cape
Coast, School of Business as a case study.

H,: External Factors has a direct influence on entrepreneurial Intention

Family Background

Motivation

Entrepreneurial
Intention

External Factors

Entrepreneurship
Education

Fig.1. Research Model
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Methodology

The sample size, population, and research design employed for the study are all
covered in this section.

Research Design

The current study used a cross-sectional survey as part of a quantitative methodology.
Both descriptive and explanatory research designs will be used in this study. The method
of descriptive research comprises describing, recording, analyzing, and interpreting
existing circumstances. Examining a situation or problem in order to explain the
relationships between variables is the focus of explanatory study. It is concerned with
how researchers approach answering research questions by deciding what information to
get, where to get it, what to use it for, and why a particular research design was chosen
(Saunders, Lewis, & Thornhil, 2012).

Sampling and Target Population.

The population is the target group for which the researcher is gathering data and
drawing conclusions, according to Leedy and Ormrod (2015). The study's target
population was the University of Cape Coast School of Business students. There are six
(6) departments in the school. These divisions include procurement and supply chain,
management, accounting, finance, Human resource and marketing. The researchers then
chose responses from each of the school of business's six departments. A total of 135
questionnaires were given out; however, since only 130 of them were returned by the
participants, only a sample size of 130 was employed for the study. The sample size was
then proportionally distributed among the programs.

Table 1. Distribution of sample size to various programmes of study

Programme Frequency Percent
Management 45 34.6
Accounting 44 33.8
Finance 19 14.6
Marketing 14 10.8
HRM 8 6.2
Total 130 100.0

Source: Field Data: Brobbey (2022)

The sample was taken at random to ensure that every member of the population has an
equal chance of selection. The sample was also unbiased of the sampling procedure.

Background Information of Respondents

The demographic background of the respondents used in this study was identified and
explained in this section. In this section, we'll talk about background factors like sex, age,
educational level, and program of study. According to Proctor et al. (2000), demographic
statistics are required in order to gather the respondent's fundamental information. It gives
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the respondent's identification information, including their age and sex. Additionally,
demographic information provides a mechanism for discovering major differences in
responses by subgroups, such as on age and sex, through the study of subgroups.

Table 2: age of respondents

Age Frequency Percent
Less than 20 46 35.4
21-25 79 60.8
26-30 5 3.8
Total 130 100.0

Source: Field Data: Brobbey (2022)

The age distribution of the respondents as presented in Table 2 shows that majority of
the respondents were within the age group of 21-25, this represents 60.8% of the total 130
respondents. 46 students representing 35.4% were in the age group less than 20. And
lastly, 5% represented students who are between 26-30. This seems to indicate that the
student’s populace is made up of the youth who are likely to be entrepreneurs.

Table 3. Gender of respondents

Gender Frequency Percent
Male 87 66.9

Female 43 33.1
Total 130 100.0

Source: Field Data: Brobbey (2022)

From table 3, out of the total number of 130 students sampled from various
departments from the University of Cape Coast, School of Business indicated that 87
students representing 66.9% were males and the females were 43 representing 33.1% of
the total number of students sampled

Data Collection Instruments

The questionnaire was the primary tool utilized to gather data for the study. The
questionnaire was designed to include closed ended questions in order to elicit responses
from the respondents. The questionnaire was divided into five sections; A was design to
obtain information on the demographic and personal details such as sex, age, the level of
the respondent, the option in the bachelor of commerce program and the sector where the
parents are working. B consisted of questions on the assessment of respondents personal
thought about entrepreneurship, C comprises of statements on the motivators of intention
of becoming an entrepreneur, D comprises of statements on the factors that may influence
an individual into an entrepreneurship, and lastly Section E seeks to know whether or not;
prior exposure to entrepreneurship education can affect one’s entrepreneurship mindset.
The questionnaire was constructed using a five-point Likert type scale. The participants
were asked to specify their level of agreement on five point Likert scales, established on
"1 = strongly agree" and "5 = strongly disagree."
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Results of the Cronbach’s Alpha

Table 4 shows the Cronbach’s alpha of all indicators, which measures the reliability
of the gathered data.

Table 4. Reliability of Scales and Cronbach’s Alpha of study variables

Variables No. of Items | Cronbach's Alpha
Entrepreneurial Intention (EI)
Motivation 6 0.942
External Factors 6 0.881
Entrepreneurship Education 6 0.909

Family Background 4 0.793
Source: Field Data: Brobbey (2022)

Data Collection

The pupils were given the questionnaire in each of their several lecture halls. First, the
students’ agreement was obtained, and they were informed of the study's goals.
Additionally, they were given the assurance that any information they provided would be
kept private and as anonymous as possible. The respondents were informed of their
freedom of exit. We explained to the responders how the study's findings will be used and
published. To guarantee a high response rate, this was done.

Data Analysis and Model Specification.

The extracted responses were coded. Data was statistically analyzed using frequencies
and percentages, test of normality, correlation analysis and multiple regression analysis,
and stepwise regression analysis by the use of Microsoft Excel and SPSS (Statistical
Package for Social Scientist). Correlation analysis was used to measure the strength of
the linear relationship between the dependent variables and the independent variables.
We tested normality to ensure that our data are normally distributed and that we can
perform a multiple regression analysis to determine the relationships between the
variables and stepwise regression analysis was also conducted to know which of our
variables are statically significant.

The following stated regression model is adopted in addressing the specific research
objectives:

Zi:Bo-l'Ble-l'"' Ban (1)
Where Z; represents the dependent variable
X;..... X, are sets of explanatory variables and

Bo...... B, are parameters to be estimated
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We introduce our variables into the general model as:

El;= Bo+ PB+FB; + B,MO; + PB3EF; + PBLEE; + € (2

-

Where

EI; = Entrepreneurial Intention

Bo = constant

;1 = coefficient of family background

FB = Family background

B, = coefficient of motivation

MO= Motivation of entrepreneurial Intention
B = coefficient of external influence

EF= External factors

B.= coefficient of entrepreneurship education
EE = Entrepreneurship education

e = residuals

Test of normality

Table 5. Tests of Normality

. Kolmogorov-Smirnov? Shapiro-Wilk
Variable — : — -

Statistic | Df Sig. | Statistic | df Sig.
El .295 130 | .000 677 130 | .000
MO .248 130 | .000 .703 130 | .000
EF 218 130 | .000 .852 130 | .000
EE 242 130 | .000 733 130 | .000
FB 151 130 | .000 927 130 | .000

a. Lilliefors Significance Correction

The Kolmogorov-Smirnov test was employed to determine the data's normality. When
the sample size is greater than 50, the Kolmogorov-Smirnov test is employed; however,
when the sample size is less than 50, the Shapiro-Wilk test of normality is used. The
Kolmogorov-Smirnov test value for table 5 was P=0.000 < (0.05). This indicates that the
data is not normally distributed; both the Kolmogorov-Smirnov and Shapiro-Wilk tests
produce a significance level of 0.000, which is less than 0.05, showing that the
distribution is not normal; thus, the null hypothesis was not rejected. However, based on
the central limit theorem, multiple regression analysis can be performed on the data.
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In order to take into account the relationship between the independent variables (MO,
EF, EE, FB) and the dependent variable (El), a regression analysis was run to predict the
extent of influence that the independent variables have on Entrepreneurial Intention.

Results and Discussion
Descriptive Analysis

Table 6 shows the mean values and standard deviation of the variables that depicts the
entrepreneurial intentions of the respondents. Mean valued were obtained for all the five
variables- Motivation, Entrepreneurial Intention, Motivation, External Factors,
Entrepreneurship education and Family Background. All the variables were rated on a
five-point scale.

Table 6. Descriptive Statistics

Variable Mean Std. Deviation
El 1.6410 .99427
MO 1.6162 .90346
EF 1.8718 92193
EE 1.6069 .86735
FB 2.1962 .70847

Source: Field Data: Brobbey (2022)
Main Study Findings

In line with the study objectives, a correlation was first done on the four independent
variables in order to assess those that are correlated to the entrepreneurial intentions
among the University of Cape Coast School of Business students. Pearson product-
moment correlation analysis was used to establish linear relationship between the
independent variables and the dependent variable. The correlation coefficient ranges
between -1 to +1. A coefficient of +1.0 means that there is perfect positive correlation
between the variables indicating that increase in independent variable will result to an
increase in dependent variable by the same measure. A coefficient of -1.0 means that there
is perfect negative correlation between the variables indicating that increase in
independent variable will result to decrease in dependent variable by the same measure.
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Table 7. Correlations

Entrepreneurial | External | Entrepreneurship| Family
. Motivation )
Intention Factor Education Background
Pearson - - o
) 1 .900 728 767 -.117
| Correlation
Entrepreneurial i
] Sig. (2-
Intention ] .000 .000 .000 .186
tailed)
N 130 130 130 130 130
Pearson - - n
) .900 1 .788 821 -.066
Correlation
Motivation Sig. (2-
_ .000 .000 .000 455
tailed)
N 130 130 130 130 130
Pearson - - o
] 728 .788 1 813 -.037
Correlation
External Factor | Sig. (2-
_ .000 .000 .000 673
tailed)
N 130 130 130 130 130
Pearson . - -
) 767 821 813 1 -.017
| Correlation
Entrepreneurship i
) Sig. (2-
Education ] .000 .000 .000 .845
tailed)
N 130 130 130 130 130
Pearson
) -.117 -.066 -.037 -.017 1
Correlation
Family i
Sig. (2-
Background _ .186 455 673 .845
tailed)
N 130 130 130 130 130

793

**_Correlation is significant at the 0.01 level (2-tailed).

Source: Field Data: Brobbey (2022)
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Since the correlation significance level is .000, there was a correlation between
motivation and entrepreneurial intentions of the students, as shown in Table 6. This
reveals that Motivation (r=.900 p< .01) has a positive relationship with Entrepreneurial
Intention. This means that motivation and entrepreneurial intention move in the same
direction, with more motivation resulting in higher entrepreneurial intent and less or no
motivation resulting in lower entrepreneurial intent.

The result in Table 7 also reveals the association between External factors and
Entrepreneurial Intention. This suggests that External Influence (r=.728 p<.01) has a
substantial positive relationship with Entrepreneurial Intention. This means that External
Factors and Entrepreneurial Intention move in the same direction, with more External
Factors resulting in higher Entrepreneurial Intention and less or no External Factors
resulting in lower Entrepreneurial Intention. Table 7 shows there is a correlation between
entrepreneurship education and entrepreneurial intention because the correlation
significance level is 0.000. This reveals that Entrepreneurship Education (r=.767 p<.01)
has a substantial positive relationship with Entrepreneurial Intention. This means that
Entrepreneurship Education and Entrepreneurial Intention move in the same direction.

Finally, given the correlation significance level is .186, the results in Table 6 show that
there is a negative association between Family Background and Entrepreneurial Intention.
This reveals that Family Background has negative relationship with Entrepreneurial
Intention (r=-.117 p>0.01). This means that the variables Family Background and
Entrepreneurial Intention have opposite effects.

In order to take into account the relationship between the dependent variables and the
independent variables, a regression analysis was run to predict the extent of influence that
the independent variables have on Entrepreneurship Intention (Y).

Obijective 1. To access the relationship between Motivation and Entrepreneurial
Intention

To analyze this objective, the Pearson’s correlation analysis, as well as regression
analysis was conducted.

Table 8. Model Summary regression of entrepreneurial Intentions on respondents

Motivation
R Adjusted | Std. Error Change Statistics
Model) R~ Square Sqlquare the E(s)tfimate Rcﬁgﬁgge F Change | afl C:Sr:gﬁge
1 1.900% .810 .809 43456 .810 547.307 | 1 | .000

Source: Field Data: Brobbey (2022)

Again table 8 is a representation of how motivation influences the entrepreneurial
intentions of the University of Cape Coast, School of Business Students. The results
indicate a significant relationship between motivation and entrepreneurial intention
(r=.900, p<0.05). Also from the table, R square value is .810 which means that motivation
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accounted for 81% of the variation in the student’s entrepreneurial intention. This is a line
with a research conducted by Purwana et al., 2018, which concluded that taking or
receiving motivation and giving motivation significantly affected the students behavioral
and entrepreneurial Intentions

Objective 2: To access the relationship between Entrepreneurship Education
and Entrepreneurial Intentions

Table 9. Model Summary regression of entrepreneurial Intentions on Entrepreneurship

Education
Adjusted Std. Change Statistics
R Error of R .
Model R Square R the Square F dgrn | SI9F
Square Estimate | Change Change Change
1 767° .589 .586 .64001 .589 183.328 1 .000

Source: Field Data: Brobbey (2022)

Table 9 analyses the extent to which Entrepreneurship education influence
entrepreneurial intentions. The independent variable explains 58.9% of the variation
towards entrepreneurial Intention. Entrepreneurship Education (EE) had a positive and
significant influence on entrepreneurial Intention (r=.767, p<.05), which implies that
Entrepreneurship Education significantly influence the entrepreneurial intention among
tertiary students. This reflect the research conducted by Boahemaah et al.,(2020), which
indicated that individual factors and entrepreneurship education have a direct positive
influence on entrepreneurial intentions, also, entrepreneurship education moderates the
influence of individual factors on entrepreneurial intentions among undergraduate
students. Boahemaabh et al., (2020), also concluded that using agriculture science students,
entrepreneurship education plays a major role in equipping and enhancing students with
entrepreneurial knowledge and developing entrepreneurial interest among undergraduate
students.

Objective 3. To access the relationship between External factors and
Entrepreneurial Intentions

Table 10. Model Summary regression of entrepreneurial intention and External factors

. Change Statistics
R | Adjusted | Std. Error of the
Model | R . R Square F
Square | R Square Estimate
Change | Change

1 ].728%| .530 527 .68401 530 144569 1 .000
a. Predictors: (Constant), EF

dfl | Sig. F Change

Furthermore, Table 10 determines the extent to which External Factors influence
entrepreneurial intentions among the University of Cape Coast, School of Business
students. The independent variable explains 53% of the changes towards entrepreneurial
Intention.  External Factors (EF) had a positive and significant influence on
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entrepreneurial Intention (r=.728, p<.05), which implies that External Factors
significantly influence the entrepreneurial intention of the students. This is in line with a
research conducted by Ishfag Ahmed et al (2012), where the study provided interesting
findings as it concluded that students are not negatively influenced by external forces
such as political instability and terrorism, rather students are willing to start their
businesses even in such hostile situation. It was also observed in the study conducted by
Ishfag Ahmed et al (2012) that students are willing to start their own business even in
such hostile situations that might be outcome of increasing unemployment level in
Pakistan due to economic crunch, lack of investment, and distrust in Government policies,
which fail to increase employment level and youth feel unsecure.

Objective 4. To access the relationship between Family background and
Entrepreneurial Intentions.

Table 11. Model Summary regression of Entrepreneurial Intention and Family Background

Adjusted Std. Change Statistics
R Error of R ]
Model R R F Sig. F
Square | go jare the Square | il | &
Estimate | Change elnlg)2 ez}
1 A172 .014 .006 99134 .014 1.765 1 .186
a. Predictors: (Constant), FB

Source: Field Data: Brobbey (2022)

Finally, table 11 is a representation of how family background influences the
entrepreneurial intentions of the University of Cape Coast, School of Business Students.
The results indicates an insignificant relationship between the entrepreneurial family
background and entrepreneurial intention (r=.117, p>0.05). Also from the table, R square
value is .014 which means that family background accounted for 14% of the variation in
the student’s entrepreneurial intention. This is in line with a research conducted by
Georgescu & Herman (2020) which further concluded that entrepreneurial family
background negatively moderated the relationship between effectiveness of
entrepreneurship education and entrepreneurial intention. Georgescu & Herman (2020)
recommended that emphasis should be placed on both formal and informal
entrepreneurial education, which will increase the propensity of young people to choose
an entrepreneurial career, since family background negatively influences students’
entrepreneurial intention. And it is evident in this study, as the there is a weak correlation
between family background and the students entrepreneurial intention.

Stepwise Regression Analysis

As can be seen from Table 12's stepwise regression results, Motivation (MO) has a
statistically significant advantage over the other factors in describing students'
entrepreneurial intentions at the University of Cape Coast's School of Business. Overall,
the predictor: MO was able to account for 81% of the student's propensity to pursue
entrepreneurship. There is a statistically significant association between the dependent
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variable and motivation, which indicates that the model performed a decent job of
predicting the outcome variable (Haque et al., 2017).

Table 12. Stepwise Regression and ANOVAP

Model| R R | Adjusted | Std. Error of the | R Square Change Statistics
Square | R Square Estimate Change |F Change| dfl | df2 |Sig. F
1 ].900% .810 .809 43456 .810 547.307 | 1 |128]| .000

a. Predictors: (Constant), Motivation

Table 13 shows the standardized beta for the predictor under this study. The coefficient
of the predictor model is positive and statically significant. This implies that the higher
the students are being motivated, the greater the intention to partake in an
entrepreneurship career.

Table 13. Coefficients?

Unstandardized Standardized Collinearity Statistics
Model Coefficients Coefficients T |Sig. y
B Std. Error Beta Tolerance VIF
(Constant) | .040 .078 509 |.612
1
MO 991 .042 .900 23.395/.000 1.000 1.000

a. Dependent Variable: Entrepreneurial Intention

The variation inflation factor (VIF) value is below the conservative threshold of 2
(Ryan, 1997) and below the range of 4 to 10 (O'Brien, 2007). This suggests that multi-
collinearity has no impact on the outcome of the regression coefficient. The reliability of
the result is further supported by the tolerance of 1.000 >.10.

Analyzing the influence of the four dimensions of Entrepreneurial Intentions

With regard to the extent of influence that the combined four Independent variables
have on the entrepreneurial Intentions among the students, multiple regression analysis
was performed which is explained by the model in Table 14.

Table 14. Model Summary

R Adjusted std. Error of the Change Statistics
Model | R | square | R Estimate | R SAUA® | £ oponge [ df1 | df2 | Sig. F Change
Square Change 9 9. g
1 .904% | 817 811 43252 .817 139.171 | 4 | 125 .000

a. Predictors: (Constant), Family Background, Entrepreneurship Education, External Factor, Motivation

Source: Field Data: Brobbey (2022)

Table 14 shows that the adjusted R? is .811 and R square is .817 at the 0.05 significant
levels. The coefficient of determination means that the combined four dimensions of
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Entrepreneurial Intentions was 81.7% while only 18.3% are explained by other variables,
which are not considered in this study.

Table 15. Coefficients?

Unstandardized Standardized

Model Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) 192 150 1.285 | .201

Motivation .896 .080 814 11.267 | .000

External Factor .015 .076 014 203 .839

1 | Entrepreneurship | ;o4 087 086 1133 | 259

Education

Family 085 |  .054 061 1579 | 117

Background

a. Dependent Variable: Entrepreneurial Intention
Sig F=.000, P<.05

As shown in Table 15, we therefore write our full equation for the model as:
EI; =.192-.085FB + .895MO + .015EF +.099EE + ¢ (3)
Conclusion

This paper examined the entrepreneurial intentions among the University of Cape
Coast, School of Business students in Ghana. Clearly, we analyzed how entrepreneurship
education, motivation, family background and external factors determine students
entrepreneurial intention.

The study registered statistically explanatory power of 81.7% of the variations in
Entrepreneurial intentions, due to family background, entrepreneurship education,
external factor, motivation while the remaining 18.3% was a result of other unknown
factors.

Our study builds on the body of knowledge in a field that has hardly produced literature
in Ghanaian institutions by using variables that have been studied in developed nations.
(Georgescu & Herman, 2021; Ishfag Ahmed et al., 2012; Purwana et al., 2018; Ndofirepi
2020)

The study found out that motivation, the only statistically significant variable in the
stepwise regression analysis, influences the entrepreneurial intentions among the
University of Cape Coast, school of Business students. This means that, despite the fact
that entrepreneurship education has a beneficial impact on entrepreneurial intentions, the
students should be motivated both internally and externally to enable them to develop
entrepreneurial mindsets. According to Bogatyreva et al. (2019), students who had
entrepreneurial intent while in school were generally three times more likely to launch a
business after graduation than students who had none.
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The study also came to the conclusion that external factors, entrepreneurship
education, and motivation positively influenced the entrepreneurial intentions of the
students. However, the students’ entrepreneurial intentions were negatively influenced by
their family backgrounds.

Limitations and Suggestions for future research

Only a cross-sectional and quantitative data were used in this study. For instance, this
study's cross-sectional design may prevent stronger causation inferences from being
made. As a result, we advise future researchers to employ both longitudinal research
designs and quantitative and qualitative research approaches, as they can both
considerably advance the area.

The respondents in our study were primarily students in the University of Cape Coast,
School of Business in Ghana, which might make it harder for other higher education
institutions to use our findings. However, in order to validate the model's validity, future
studies may adopt and use our framework in various contexts.

In order to boost entrepreneurial intention and propensity, policymakers must continue
to integrate entrepreneurship education at the University of Cape Coast. Without a doubt,
one of the most important factors in successfully developing entrepreneurial
competencies is entrepreneurial education. According to Puni et al. (2018), stakeholders
are embracing the idea of entrepreneurship education as a crucial conduit in shaping the
quality of human capital for full employment as a result of the rising unemployment rates
in Sub-Saharan Africa and its accompanying economic and social difficulties.

Major variables were employed in this study; hence, when performing similar research
in the Ghanaian context, future researchers should concentrate on one of these variables
and elaborate more.

To address these difficulties, we propose that future studies make use of a larger
sample size. Each of the components needs larger sample sizes. Future research should
investigate if those objectives result in business entry and success in addition to
entrepreneurial intention.

Author Contributions

Emmanuel Brobbey initiated the idea for the writing of the paper. He conducted the
analysis, wrote the methodology and the literature. He contributed to the final discussion
of the paper.

Michael Owusu Appiah contributed to the analysis and the final review of the paper
Tracy Oppong Mensah contributed to the discussion and the final review of the paper

Emmanuel Asafo Adjei contributed to the analysis, reviewed some of the literature and
did some of the discussions.

©2022 The Author(s)

This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)



http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/

800

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022 ‘
ISSN 2383-2126 (Online) T

DOI: 10.5281/zenodo.7557412 www.ijmae.com

Acknowledgement

The authors would like to thank the University of Cape Coast, School of Business
students who participated in responding to the questionnaires, and all those who helped
in distributing the questionnaires.

References

Adu, I. N., Boakye, K. O., Suleman, A.-R., & Bingab, B. B. (2020). Exploring the
factors that mediate the relationship between entrepreneurial education and
entrepreneurial intentions among undergraduate students in Ghana. Asia Pacific
Journal of Innovation and Entrepreneurship, 14(2), 215-228.
https://doi.org/10.1108/apjie-07-2019-0052

Ambad, S. N. A., & Damit, D. H. D. A. (2016). Determinants of Entrepreneurial
Intention Among Undergraduate Students in Malaysia. Procedia Economics and
Finance, 37, 108-114. https://doi.org/10.1016/s2212-5671(16)30100-9

Amofah, K., Saladrigues, R., & Akwaa-Sekyi, E. K. (2020). Entrepreneurial intentions
among MBA students. Cogent Business & Management, 7(1), 1832401.
https://doi.org/10.1080/23311975.2020.1832401

Baah-Boateng, W. (2015). Unemployment in Ghana: a cross sectional analysis from
demand and supply perspectives. African Journal of Economic and Management
Studies, 6(4), 402-415. https://doi.org/10.1108/ajems-11-2014-0089

Barba-Sanchez, V., & Atienza-Sahuquillo, C. (2017). Entrepreneurial motivation and
self-employment: evidence from expectancy theory. International
Entrepreneurship and Management Journal, 13(4), 1097-1115.
https://doi.org/10.1007/s11365-017-0441-z

Barringer, B. R., Jones, F. F., & Neubaum, D. O. (2005). A quantitative content analysis
of the characteristics of rapid-growth firms and their founders. Journal of
Business Venturing, 20(5), 663-687.
https://doi.org/10.1016/j.jbusvent.2004.03.004

Basu, A., & Virick, M. (2008). Assessing Entrepreneurial Intentions amongst Students:
A Comparative Study. National Collegiate Inventors & Innovators Alliance.
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.483.7035&rep=repl&t

ype=pdf

Bird, B. (1988). Implementing Entrepreneurial Ideas: The Case for Intention. Academy
ofManagementReview,13(3), 442-453. https://doi.org/10.5465/amr.1988.4306970

Block, J. H., Hoogerheide, L., & Thurik, R. (2011). Education and entrepreneurial
choice: An instrumental variables analysis. International Small Business Journal:
Researching Entrepreneurship, 31(1), 23-33.
https://doi.org/10.1177/0266242611400470

©2022 The Author(s)
This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)



http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/

801

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022 ‘
ISSN 2383-2126 (Online) T

DOI: 10.5281/zenodo.7557412 www.ijmae.com

&

Boahemaah, Li Xin, Courage Simon Kofi Dobge, & Wisdom Wise Kwabla Pomegbe.
(2020). The Impact of Entrepreneurship Education on the Entrepreneurial
Intention of Students in Tertiary Institutions. The
InternationalJournalofManagement,7(4),123-146.
https://www.ijmae.com/article_115009 ad3609a75278735e3cf588688c8f9755.pd
f

Bogatyreva, K., Edelman, L. F., Manolova, T. S., Osiyevskyy, O., & Shirokova, G.
(2019). When do entrepreneurial intentions lead to actions? The role of national
culture. Journal of Business Research, 96, 309—

321. https://doi.org/10.1016/j.jbusres.2018.11.034

Buli, B. M., & Yesuf, W. M. (2015). Determinants of entrepreneurial intentions.
Education + Training, 57(8/9), 891-907. https://doi.org/10.1108/et-10-2014-0129

Carayannis, E. G., Evans, D., & Hanson, M. (2003). A cross-cultural learning strategy
for entrepreneurship education: outline of key concepts and lessons learned from a
comparative study of entrepreneurship students in France and the US.
Technovation, 23(9), 757-771. https://doi.org/10.1016/s0166-4972(02)00030-5

Charles, V., & Gherman, T. (2013). Factors Influencing Peruvian Women to Become
Entrepreneurs. World Applied Sciences Journal, 27(10), 1345-1354.
https://pure.northampton.ac.uk/en/publications/factors-influencing-peruvian-
women-to-become-entrepreneurs

Diandra, D., & Azmy, A. (2020). Understanding Definition of
Entrepreneurship. International Journal of Management, Accounting and
Economics, 7(5), 301-306.

Eesley, C., & Wang, Y. (2016). Social influence in career choice: Evidence from a
randomized field experiment on entrepreneurial mentorship. Research Policy,
46(3), 636-650. https://doi.org/10.1016/j.respol.2017.01.010

Esfandiar, K., Sharifi-Tehrani, M., Pratt, S., & Altinay, L. (2019). Understanding
entrepreneurial intentions: A developed integrated structural model approach.
Journal of Business Research, 94, 172-182.
https://doi.org/10.1016/j.jbusres.2017.10.045

Fairlie, R. W., & Robb, A. (2007). Families, Human Capital, and Small Business:
Evidence from the Characteristics of Business Owners Survey. ILR Review, 60(2),
225-245. https://doi.org/10.1177/001979390706000204

Fayolle, A., Gailly, B., & Lassas-Clerc, N. (2006). Assessing the impact of
entrepreneurship education programmes: a new methodology. Journal of
European Industrial Training, 30(9), 701-720.
https://doi.org/10.1108/03090590610715022

©2022 The Author(s)

This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)



http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/
https://pure.northampton.ac.uk/en/publications/factors-influencing-peruvian-women-to-become-entrepreneurs
https://pure.northampton.ac.uk/en/publications/factors-influencing-peruvian-women-to-become-entrepreneurs

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022 ‘
ISSN 2383-2126 (Online) T

DOI: 10.5281/zenodo.7557412 www.ijmae.com

&

Georgescu, M. A., & Herman, E. (2020). The Impact of the Family Background on
Students’ Entrepreneurial Intentions: An Empirical Analysis. Sustainability,
12(11), 4775. https://doi.org/10.3390/su12114775

Haque, M. R., Kabir, M. Z., Rahman, M. M., Chowdhury, S. P., & Islam, S. (2017).
Entrepreneurial Intentions: A Study on Students from Countryside University.
Asian Economic and Financial Review, 7(10), 972-980.
https://doi.org/10.18488/journal.aefr.2017.710.972.980

Henry, C., Hill, F., & Leitch, C. (2005). Entrepreneurship education and training: Can
entrepreneurship be taught? part 1. Education + Training, 47(2), 98-111.
https://doi.org/10.1108/00400910510586524

Hueso, J. A., Jaén, |., & Lifian, F. (2020). From personal values to entrepreneurial
intention: a systematic literature review. International Journal of Entrepreneurial
Behavior &Amp; Research, 27(1), 205-230. https://doi.org/10.1108/ijebr-06-
2020-0383

Ishfag Ahmed, Musarrat, M., & Ramz, M. (2012). Do external factors influence
students’ entrepreneurial inclination? an evidence based approach.
Entrepreneurship - Born, Made and Educated. https://doi.org/10.5772/36570

ISSER. (n.d.). Retrieved November 11, 2022, from https://isser.ug.edu.gh/research-
impact/only-10-graduates-find-jobs-after-first-year-%E2%80%93-isser

Jena, R. (2020). Measuring the impact of business management Student’s attitude
towards entrepreneurship education on entrepreneurial intention: A case study.
Computers in Human Behavior, 107, 106275.
https://doi.org/10.1016/j.chb.2020.106275

Jesurajan, S. V. A., & Gnanadhas, M. E. (2011). A Study on the Factors Motivating
Women to Become Entrepreneurs in Tirunelveli District. Asian Journal of
Business and Economics. http://onlineresearchjournals.com/ajbe/art/52.pdf

Johnmark Reuel, D., Munene, J. C., & Balunywa, W. (2016). Robustness of personal
initiative in moderating entrepreneurial intentions and actions of disabled
students. Cogent Business &Amp; Management, 3(1), 1169575.
https://doi.org/10.1080/23311975.2016.1169575

Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of
entrepreneurial intentions. Journal of Business Venturing, 15(5-6), 411-432.
https://doi.org/10.1016/s0883-9026(98)00033-0

Kuratko, D. F., & Morris, M. H. (2018). Corporate Entrepreneurship: A Critical
Challenge for Educators and Researchers. Entrepreneurship Education and
Pedagogy, 1(1), 42-60. https://doi.org/10.1177/2515127417737291

©2022 The Author(s)

This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)

802


http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/
https://doi.org/10.18488/journal.aefr.2017.710.972.980

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022 ‘
ISSN 2383-2126 (Online) T

DOI: 10.5281/zenodo.7557412 www.ijmae.com

Laspita, S., Breugst, N., Heblich, S., & Patzelt, H. (2012). Intergenerational
transmission of entrepreneurial intentions. Journal of Business Venturing, 27(4),
414-435. https://doi.org/10.1016/j.jbusvent.2011.11.006

Laure Humbert, A. and Drew, E. (2010), "Gender, entrepreneurship and motivational
factors in an Irish context”, International Journal of Gender and
Entrepreneurship, Vol. 2 No. 2, pp. 173-

196. https://doi.org/10.1108/17566261011051026

Lebbaeus Asamani, & Abigail Opoku Mensah. (2012). Entrepreneurial Inclination
among Ghanaian University Students: The Case of University of Cape Coast,
Ghana. European Journal of Business and Management,5(19),113-125.
https://www.iiste.org/Journals/index.php/EJBM/article/download/7279/7438

Lee, L., Wong, P. K., Foo, M. D., & Leung, A. (2011). Entrepreneurial intentions: The
influence of organizational and individual factors. Journal of Business Venturing,
26(1), 124-136. https://doi.org/10.1016/j.jbusvent.2009.04.003

Leedy, P. D., & Ormrod, J. E. (2015). Practical research. Planning and design (11th
ed.). Boston, MA: Pearson. Journal of Applied Learning &Amp; Teaching, 1(2).
https://doi.org/10.37074/jalt.2018.1.2.15

Liguori, E., Winkler, C., Winkel, D., Marvel, M. R., Keels, J. K., van Gelderen, M., &
Noyes, E. (2018). The Entrepreneurship Education Imperative: Introducing
EE&P. Entrepreneurship Education and Pedagogy, 1(1), 5-7.
https://doi.org/10.1177/2515127417737290

Lukman, S., Bao, P. X., Kweku-Lugu, B., Arkorful, V. E., Latif, A., Gadabu, A.,
Charmaine-Kwade, P., Basiru, 1., & Sadiq, M. A. (2021). Diasporan students
social entrepreneurship intention: The moderating role of institutional support.
Journal of Public Affairs, 21(1). https://doi.org/10.1002/pa.2108

Maharana, N., & Chaudhury, S. K. (2022). Entrepreneurship education and
entrepreneurial intent: A comparative study of the private and Government
University students. 1IM Ranchi Journal of Management Studies, 1(2), 191-208.
https://doi.org/10.1108/irjms-09-2021-0118

Mueller, S. (2011). Increasing entrepreneurial intention: effective entrepreneurship
course characteristics. International Journal of Entrepreneurship and Small
Business, 13(1), 55. https://doi.org/10.1504/ijesb.2011.040416

Ndofirepi, T. M. (2020). Relationship between entrepreneurship education and
entrepreneurial goal intentions: psychological traits as mediators. Journal of
Innovation and Entrepreneurship, 9(1). https://doi.org/10.1186/s13731-020-0115-
X.

Nowinski, W., & Haddoub, M. Y. (2019). The role of inspiring role models in
enhancing entrepreneurial intention. Journal of Business Research, 96, 183—
193. https://doi.org/10.1016/j.jbusres.2018.11.005

©2022 The Author(s)
This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)

803


http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/
https://www.emerald.com/insight/search?q=Anne%20Laure%20Humbert
https://www.emerald.com/insight/search?q=Eileen%20Drew
https://www.emerald.com/insight/publication/issn/1756-6266
https://www.emerald.com/insight/publication/issn/1756-6266
https://doi.org/10.1108/17566261011051026
https://doi.org/10.1177/2515127417737290
https://doi.org/10.1016/j.jbusres.2018.11.005

804

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022 ‘
ISSN 2383-2126 (Online) T

DOI: 10.5281/zenodo.7557412 www.ijmae.com

Nunfam, V. F., Asitik, A. J., & Afrifa-Yamoah, E. (2021). Personality,
Entrepreneurship Education and Entrepreneurial Intention Among Ghanaian
Students. Entrepreneurship Education and Pedagogy, 5(1), 65-88.
https://doi.org/10.1177/2515127420961040

O’brien, R. M. (2007). A Caution Regarding Rules of Thumb for Variance Inflation
Factors. Quality &Amp; Quantity, 41(5), 673-690.
https://doi.org/10.1007/s11135-006-9018-6

Oosterbeek, H., van Praag, M., & ljsselstein, A. (2010). The impact of entrepreneurship
education on entrepreneurship skills and motivation. European Economic Review,
54(3), 442-454. https://doi.org/10.1016/j.euroecorev.2009.08.002

Ozaralli, N. and Rivenburgh, N.K. (2016) Entrepreneurial Intention: Antecedents to
Entrepreneurial Behavior in the U.S.A. and Turkey. Journal of Global
Entrepreneurship Research, 6, 1-32. https://doi.org/10.1186/s40497-016-0047-x

Packham, G., Jones, P., Miller, C., Pickernell, D., & Thomas, B. (2010). Attitudes
towards entrepreneurship education: A comparative analysis. Education +
Training, 52(8/9), 568-586. https://doi.org/10.1108/00400911011088926

Parvaneh Gelard. (2011). Impact of some contextual factors on entrepreneurial intention
of university students. African Journal of Business Management, 5(26).
https://doi.org/10.5897/ajbm10.891

Proctor, M., Grealish, L., Coates, M., & Sears, P. (2000). Nurses’ knowledge of
palliative care in the Australian Capital Territory. International Journal of
Palliative Nursing, 6(9), 421-428. https://doi.org/10.12968/ijpn.2000.6.9.9053

Puni, A., Anlesinya, A., & Korsorku, P. D. A. (2018). Entrepreneurial education, self-
efficacy and intentions in Sub-Saharan Africa. African Journal of Economic and
Management Studies, 9(4), 492-511. https://doi.org/10.1108/ajems-09-2017-0211

Purwana, D., & Suhud, U. (2018). Investigating the effect of motivation on
entrepreneurial intention: three different approaches. Problems and Perspectives
in Management, 16(2), 200-208. https://doi.org/10.21511/ppm.16(2).2018.18

Riaheen Farzana. (2018). The Impact of Motivational Factors Towards Entrepreneurial
Intention. Journal of Modern Accounting and Auditing, 14(12).
https://doi.org/10.17265/1548-6583/2018.12.001

Richmell, Acheampong A., & Owusu k. E. (2017). An Exploratory Study Of
Entrepreneurial Intention Among University Students In Ghana. International
Journal of Scientific & Technology Research, 7(1), 140-148.

Salami, S. O. (2017). Examining the emerging entrepreneurial mindset in adolescence:
A study in Nigeria. International Journal of Psychology, 54(1), 70-79.
https://doi.org/10.1002/ijop.12431

©2022 The Author(s)
This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)



http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022 ‘
ISSN 2383-2126 (Online) T

DOI: 10.5281/zenodo.7557412 www.ijmae.com

Santos, S. C., & Liguori, E. W. (2019). Entrepreneurial self-efficacy and intentions.
International Journal of Entrepreneurial Behavior &Amp; Research, 26(3), 400—
415. https://doi.org/10.1108/ijebr-07-2019-0436

Saptarshi Dhar, & Tahira Farzana. (2016). Entrepreneurs with Disabilities in
Bangladesh: An Exploratory Study on Their Entrepreneurial Motivation and
Challenges. European Journal of Business and Management, 9(36), 103-114.

Saunders, M., Lewis, P. & Thornhill, A. (2012). Qualitative research methods. Problem
Solving in Organizations, 171-187.
https://doi.org/10.1017/cb09781139094351.015

Schindehutte, M., & Morris, M. H. (2016). The experiential learning portfolio and
entrepreneurship education. Annals of Entrepreneurship Education and Pedagogy
— 2016, 161-175. https://doi.org/10.4337/9781784719166.00015

Sorensen, J. B. (2007). Bureaucracy and Entrepreneurship: Workplace Effects on
Entrepreneurial Entry. Administrative Science Quarterly, 52(3), 387-412.
https://doi.org/10.2189/asqu.52.3.387

Souitaris, V., Zerbinati, S., & Al-Laham, A. (2007). Do entrepreneurship programmes
raise entrepreneurial intention of science and engineering students? The effect of
learning, inspiration and resources. Journal of Business Venturing, 22(4), 566—
591. https://doi.org/10.1016/j.jbusvent.2006.05.002

Stephan, U., Hart, M., Mickiewicz, T., & Drews, C. C. (2015). Understanding
motivations for entrepreneurship. Department for business innovation and skill:
BIS RESEARCH PAPER NO. 212, 1- 109. Retrieved from
www.nationalarchives.gov.uk/doc/ Accessed on 12/11/2022.

von Graevenitz, G., Harhoff, D., & Weber, R. (2010). The effects of entrepreneurship
education.Journal of Economic Behavior &Amp; Organization, 76(1), 90-112.
https://doi.org/10.1016/j.jeb0.2010.02.015

Walter, S. G., & Dohse, D. (2012). Why mode and regional context matter for
entrepreneurship education, Entrepreneurship & Regional Development, 24:9-
10, 807-835, DOI: 10.1080/08985626.2012.721009

Witold Nowinski, Mohamed Yacine Haddoud, Drahoslav Lancari¢, Dana Egerova &
Csilla Czeglédi (2019) The impact of entrepreneurship education, entrepreneurial
selfefficacy and gender on entrepreneurial intentions of university students in the
Visegrad countries, Studies in Higher Education, 44:2, 361-379, DOI:
10.1080/03075079.2017.1365359

Yosuf M., Sandu M. S., & Jain K. K. (2007) Relationship between Psychological
Characteristics And Entrepreneurial Inclination: A Case Study Of Students At
University Tun Abdul Razak (Unitar). Journal of Asia Entrepreneurship and
Sustainability. http://www.asiaentrepreneurshipjournal.com/AJESIII2Y usof.pdf

©2022 The Author(s)

This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)

805


http://www.ijmae.com/
http://creativecommons.org/licenses/by/4.0/
https://doi.org/10.4337/9781784719166.00015
https://doi.org/10.1016/j.jbusvent.2006.05.002
https://doi.org/10.1080/08985626.2012.721009
http://www.asiaentrepreneurshipjournal.com/AJESIII2Yusof.pdf

806

International Journal of Management, Accounting and Economics
Volume 9, Issue 12, December, 2022

«

ISSN 2383-2126 (Online) " lumae
DOI: 10.5281/zenodo.7557412 www.ijmae.com

Zakaria, H., Adam, H., & Abujaja, A. M. (2014). Assessment of agricultural students of
university for development studies intention to take self-employment in
agribusiness. International Journal of Information and Business Management,
21(1), 53-67. http://41.66.217.101/handle/123456789/132

Zovko, L., Bili¢, 1., & Dul¢ié, Z. (2020). Determinants of students’ entrepreneurial
intention: An empirical research. Management: Journal of Contemporary
Management Issues, 25(1), 25-44. https://doi.org/10.30924/mjcmi.25.1.2

Appendix

Abbreviations (Nomenclature)

F Fisher test
Ho Null hypothesis
n Sample size
p-value Probability value
H1 Alternate hypothesis
r Pearson correlation coefficient
R? Coefficient of determination

R%,4;  Adjusted coefficient of determination

VIF Variance Inflation Factor
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